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This well-known chain engaged LCA to
create a new service center design that
broke away from the “salt box” mentality
to better complement the community
and fulfill design requirements. LCA’s
solution was to use Craftsman details to
communicate the brand’s quality and be
more inviting to customers. Period details
such as carriage house doors, rafter tails,
and local stone trim evoke the nostaglia
around Oil Can Henry’s old-fashioned
service.




